The early days of SIGRAFLEX

Development of a new graphite material with unique
properties

In fact, the history of SIGRAFLEX begins even before 1972.
The space race that started with the flight of the first artificial
earth satellite Sputnik 1 by the Soviet Union in 1957 and with
the increasing need for lightweight and extremely tempera-
ture-resistant materials also inspired the research and devel-
opment activities at the then Siemens Plania AG. Carbon-
based materials seemed to be ideally suited for this purpose.
The company thought it had a good chance of success in
serving many industrial applications too and creating a new
pillar for the company.

At the beginning of the 1960s, a large number of projects
were therefore launched with the aim of producing new so-
called special materials from carbon and graphite. Numerous
materials that were deemed suitable — were pyrolyzed, e. g.
threads, fabrics and felts. This gave rise to the new products
carbon and graphite felts, carbon threads and fibers, carbon
fabric, foamed carbon and glassy carbon.

At SIGRI ELEKTROGRAPHIT, the new company formed in
1967 after the merger of the carbon activities of Farbwerke
Hoechst and Siemens Plania, another unique graphite mate-
rial also awakened the interest of the researchers: flexible
graphite. Under the guidance of Gernot Hochegger, amongst
others, a whole range of new products including SIGRAFLEX
flexible graphite foil was developed.
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In 1969, SIGRI ELEKTROGRAPHIT presented all the newly
developed special materials to a wider audience for the first
time at the Hannover Messe (“Hanover Fair”), one of world's
largest trade fairs mainly dedicated to the topic of industry
development. In particular, the impact of a television report
on ZDF, one of Germany’s major TV stations, in which the
new products were presented, was significant and exceeded
all expectations. This generated great interest in the new
materials and a huge number of visitors to the fair. To han-
dle the many inquiries, a new sales organization called
SOKO was even founded with the aim of pushing the launch
of the new products and exploring the economic potential.



